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@capinalexander



About Me

« Drank from the hose and survived
blistering hot metal slides.

« Expert level sarcasm that baffles other
generations.

« Know the exact technique to fix a
cassette tape with a pencil.

« Childhood curfew was whenever the
streetlights came on.



Why Are We Here?

Size

Millennials are
the largest
generational
cohortinthe US
and the largest
segment of the
US workforce

Engaging people
in young
adulthood
shapes the
future of
philanthropy and
charitable giving

Connections
with nonprofit
causes are
formed in early
adulthood




Shaping a
Generation



Shaping a
Generation



Meet the Generations

Millennials
(Born 1981-1996)

- Technology: Internet, smartphones, social
media, streaming services.

« Work Ethic: Team-oriented, value flexibility,
seek meaningful work.

« Communication: Texting, social media,
informal emails.

GenZ
(Born 1997 - 2012)

Technology: Digital natives, smartphones
from a young age, social media influencers.

Work Ethic: Entrepreneurial, value diversity
and inclusion, tech-savvy.

Communication: Social media, texting,
emojis, and GIFs.












In
Action

Creative Design: Lynn O'Connell and Dave McRobbie




Digital First % Digital Only




Werds of Wisdon

Earn trust, earn trust, earn trust.
Then you can worry about the rest.

SETH GODIN



Trust Tentpoles

Sustainability
in action

®

A

Inclusive + diverse Organizational
environments impact

Ethlcal
partnershlps

Intentional soual
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Q: DO PREMIUM OFFERS IMPACT YOUR
DECISION TO DONATE?

W Very Much ® Somewhat m NotatAll

MILLENIALS/GEN Z

GEN X 12.8%

SENIORS [k 14.8%




Q: EMOTIONS IMPACTING CHARITABLE
GIVING DECISIONS - EMPOWERMENT

B Very Much mSomewhat ™ NotatAll

MILLENIALS/GEN Z

GEN X

SENIORS [EEALY




In Action

VS.

Ordered through a mass Beaded by a refugee woman from Sudan,
online retailer. giving these women the chance to hone their
craft.



Connection > Communication



BRENE BROWN

“Do not mistake
communication tools for
connection tools.”



Unique Opportunities

Micro Donations Interactive Content
Gamification Advocacy

Subscription Giving Youth Boards




In Action



Subscriptions

Invite emerging leaders to be part of a driven
community focused on igniting meaningful change in
our world.

- Exclusive Access to Networking Events: Elevate
your career through high-energy networking and
development opportunities.

* Impact-Driven Volunteering: Roll up your sleeves
and make a real difference alongside like-minded
peers.

« Power Lunches: Get inspired by dynamic leaders
shaping our future.

+ Elite Mentorship: Connect with trailblazers who
can guide your next bold move.




Youth Advisory Boards

A group of young people passionate about international development, youth

empowerment and cross-cultural engagement; our ages range from 16-22 and
we come from all corners of the U.S.

This dedicated group of young leaders, ages 14-24, works within UNICEF USA

and nationwide to voice the concerns and viewpoints of children and young
people.

To engage young people ages 13-26. love is respect focuses on engaging with
youth so their experiences and needs about healthy relationships and
relationship abuse are reflected in our resources, work and services.



https://www.loveisrespect.org/everyone-deserves-a-healthy-relationship/

Trust + Connection
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