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Why fundraise in the video game space

* Huge market

* Age and gender diversity compared to
traditional fundraising channels

* Complementary with traditional channels
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How to Get Started

Create a field in your CRM to store gamer name

* Communications must use this name, not their real name
Establish Peer2Peer by creating fundraiser toolkits

* Talking Points

* Visual assets

 Social media shareables

* Video assets (1-3 minutes)
Enroll in Paypal Giving Fund

* Twitch Charity

* Humble Bundle
Assess your Board, Major Donors, and Workplace Giving pool for
potential corporate prospects

 Consider brands non-endemic to gaming space



FUNDRAISING $ RAISED ON TWITCH

= $ (millions)




Organizations partnering with
content creators to produce
hybrid/live peer2peer fundraising
events:
* Gaming Community Expo
(St. Jude) - $23M since 2015
 Z-Event (Amnesty

International) - $6.2M in
2020

* Thankmas (World Central
Kitchen) - $6.1M in 2023



Examples of Nonprofit & Corporate Collaborations

Steam curated games from 45 developers and publishers
for World Ocean Day 2023 and raised £693K/S879K USD
for Whale & Dolphin Conservation (WDC)

Activision Blizzard released a custom skin for in-game
purchase with proceeds going to Breast Cancer Research
Foundation and raised $12.7M USD



Examples of Nonprofit & Corporate Collaborations

Thatgamecompany releases “Healing Pack” for Sky:
Children of Light to benefit Doctors Without Borders,
raising over S1M USD

Rovio initially gave $100,000 to UNICEF in 2019, and
has grown to support UNICEF programs in Senegal
and Sierra Leone.






Direct Mail Example

Postcards
Org: Hope For the Day

Purpose:
Recruitment/Acquisition
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Challenges & Solutions

 Challenges
* Technological barriers
* Streamer recruitment/retention
* Audience engagement
e Solutions
* Leverage platform’s client/customer support team
 Consider the overlap of different subcultures within
gaming: anime, comics, and sports all share audiences




Questions?



Thank You!

Email: malmanzor@mgafundraisingllc.com

Website: mgafundraisingllc.com
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