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You already own the most powerful tool in direct marketing—  your data.



Why Digital Print Is 
a Game-Changer



• Going beyond [First Name] – images, 

maps, offers, donation asks based on, etc.

• ZIP-level giving capacity

• Prior donor/buyer history

• Geography, demographics, interest clusters

Data-Driven Personalization 
Tactics That Work



Monetizing Lists with 
Print Capabilities
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Versioned Creatives 
Add Lift

Add Value Beyond 
the Data

Reduce Waste

Partner with Printers, 
Win as a Consultant



Case Study
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Key
Takeaways

• Personalization is performance. 

• Segmentation shapes strategy.

• Print smarter, not harder.

• Track, learn, optimize.

• Your data is your leverage.



Thank you!
Christiana Trenum
Director of Business Development
Planet Direct
703-368-8474 ext 105
703-789-7390

christiana@planetdirectmail.com

www.planetdirectmail.com
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